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What intention has the ispo Best Ager Gallery? 

On 225 square meters the ispo Best Ager Gallery is presented for the fourth time. 

� The Gallery provides the opportunity for a one step overview for the retailers about the current 
offers in the Best Ager sports market segment. 

� The retailers get ideas about POS design in the model-shop.

� Producers can present their offers in the perfect surrounding of the model-shop. 

� Every interested person will find concentrated information about the Best Ager market and hints 
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� Every interested person will find concentrated information about the Best Ager market and hints 
for future strategies.  

Photos: Natascha Steuer

During the 3. ispo Best Ager Gallery  especially the latest market data aroused interest. This was also presented in a special speech. 



The Exhibition

Several rooms showed different topics:
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Room 01: The Market Size Room 02: The Consumption Styles Room 03: The Buying Criteria

Room 04: The Communication in 
advertising

Room 05: Exhibitors (DSLV, Tourism
Partner Alta Pusteria Italy)

Room 06: Exhibitor (ODLO)

Photos: Natascha Steuer



ispo presents this central platform for the retaile rs and the producers to inform about 
the Best Ager sports market situation. 

Arguments for an interesting future perspective:

� Today the target group counts 13 Million  sportspeople – app. 40% of all sportspeople in Germany!

� Best Ager are nearly to the same amount interested and active in sports as younger people are. 

� The Best Ager are well-funded; they spend 60 Euro per month for sportswear. 

� Best Ager is a target group which will increase with a 100% probability!
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� Best Ager is a target group which will increase with a 100% probability!

Potentials in the market:

� Only 30% do their sport related shopping at the specialized retailers.

� With increasing age impersonal shopping channels gain in importance although atmosphere and 
service are essential shopping criteria. 

� Only 22% like the offers which they find in the specialized sports retail. 

� Only 7% understand the product advantages of sports equipment. 

The exploration of this market segment promises large sales potentials. To retailers as well as to 
producers .  

All who think about 
the future should 
think about this 
market segment.
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ispo Best Ager at ispo winter 09

ispo Best Ager is the platform which informs about this market, which shows available offers and 
which builds up networks.

Tobias Gröber, Head of ispo Group: 
„This topic is not a short-lived trend but it is based on a changing society. As the international b2b 
platform for sports, we present the ispo Best Ager Gallery where we show chances and opportunities 
in this field.“

4. Best Ager Gallery presented by ispo
ispo winter 09, 01. – 04. Februar 09

� This is the only market place within the sports branch for the Best Ager segment.  

� Here networks are generated for a joint market cultivation. 

� Here one can get informed about market data and learn about the special rules in this segment.

� ispo Best Ager offers room for exhibitors and partners to bring their offers into the spotlight!

� ispo Best Ager is communicated through the leading medium of the sports branch: the ispo itself. 

Utilize this platform and help the retailers find the right offers for their Best Ager costumers. 
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ispo Best Ager at ispo winter 08

Placing in hall A6

Setup of a „Model-Shop“ 

� Orientation at best practice examples of other branches

� Ideas about an easy realization even with short space at the POS and a small budget

Presentation of the Best Ager offers in the Model-S hop

� Brands present their offers in the model-shop on own displays, product carriers etc.
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Fashion Show (with sufficient registrations)

� For the first time at ispo a fashion show with Best Ager models is presented

� The fashion show will take place twice at the Best Ager booth (on the last day only once)

Experts explain the Best Ager market

� Experts from other industry fields talk about their businesses as best practice examples

� Lecture about the current Best Ager sports market situation: latest data and reports of shopping 
scouts

Public relations effective activities:

� Honoring of the oldest skier at the fair, talks with elderly celebrities (planned)

Ample information 
presented in easy 
understandable 
way.
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Communication services for the ispo Best Ager Galle ry

The project ispo Best Ager is communicated by the ispo through all channels of the world’s largest 
sporting goods fair. The Best Ager topic is one of the key themes of the fair in winter 09.

Total circulation of daily press and magazines with a report about ispo Best Ager 08: 4.558.512

� ispo Best Ager is integrated  into the ispo newsletter two to three times as a special topic (app. 
80.000 qualified receivers)

� Project introduction at the website ispo-winter.com in the area “Innovations” with a link to the 
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� Project introduction at the website ispo-winter.com in the area “Innovations” with a link to the 
project website ispo-bestager.com

� ispo-bestager.com Website

� Integration in the ispo’s media work with two to three independent Best Ager press releases and 
integration of those in the download areas for media at ispo.com and ispo-bestager.com

� Integration into the main press conference of the ispo.

� A separate Best Ager press conference will be held at sufficient integration of partners

� Announcements on posters in the halls during the fair (A0 format), a booklet with ads of the 
exhibitors/partners, a full page ad in the visitors’ guide

� Integration into the ispo related print media : ispo preview in the magazine SAZ and ispo news 
(distributed only in German language )

One hostess 
distributing the 
ComCards at the 
entrance to the 
trade fair.
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ispo-bestager.com

At ispo-bestager.com all project partners are integrated profoundly.  
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Advertising Material

The booklet gives an overview about the project. Every partner 
and exhibitor can introduce himself inside. 

The posters (A0) and the advertisement in the visitors’ guide  
serve for the promotion of ispo Best Ager during the fair.  
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Booklet front- and back cover Layout poster, advert
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Exhibitor Package: Presentation in the Model-Shop

� Presentation of the products/offers in a 6 square meters shop-in-shop in the model-shop with the 
exhibitor’s own display system (larger space available on request)

� Optional participation at the fashion show (extra)

� Introduction of the product/offer at ispo-bestager.com in the exhibitors’ area

� Introduction of the product/offer on one page in the booklet

� Logo-integration on all printed advertising materials during the fair
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� Naming of the exhibitor’s participation together with the project in the ispo newsletters and press 
releases

� Entry in the exhibitors’ data base under ispo Best Ager

Package price exhibitor: 

2.990,- Euro (plus. VAT)

Participation at the fashion show (is realized with enough contributors): 

6 Outfits (single image): 1.300,- Euro (plus. VAT)

12 Outfits (double image): 2.200,- Euro (plus. VAT)

End image(12 Outfits): 2.600,- Euro (plus. VAT)
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Partner Package: Broad Communication of the Contrib ution 

� Presentation of the products/offers in a 10 square meters shop-in-shop in the model-shop with the 
own display system (larger space available on request)

� One additional large advertising display at the interior wall of the booth (app. 1m x 1,70 m, 
according to motive and matching)

� Optional participation at the fashion show (conditions  see exhibitor’s package, 15% discount)

� Own area at the information desk at ispo Best Ager with own branding

� Introduction of the product/offer at ispo-bestager.com on one page in the partner area integrating 
text, pictures and links to your website 

Opportunities for Partners
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� Logo-integration as partner on all pages of ispo-bestager.com

� Logo-integration as partner in the Best Ager area at ispo.com 

� Introduction of your product on a double page in the booklet

� Prominent logo-integration as partner on all printed advertising materials and on the booth

� Introduction of the offer in the ispo newsletter and Best Ager press release

� Integration in the Best Ager press conference (at acceptable relevance) 

� Entry in the exhibitors’ data base under ispo Best Ager

Package price partner: 7.990,- Euro (plus VAT)
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Presenter package: ispo Best Ager presented by …

� Consequent integration in den project title: ispo Best Ager presented by …

� Integration of the company into the project logo

� Presentation of products in a 15 square meters shop-in-shop in the model-shop with the own 
display system (larger space available on request)

� Integration of a large display ca.1,5m x 3m on the outer booth wall

� Participation at the fashion show (included)

� Separate information desk at the Best Ager booth

� Logo-integration on all printed advertising materials at eye level with the ispo

� Profound introduction of the product at ispo-bestager.com on a separate page in the partner area 

Opportunities for Partners
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� Profound introduction of the product at ispo-bestager.com on a separate page in the partner area 
integrating text, pictures, press release for download and links to your website 

� Prominent logo-integration as presenter in the Best Ager area at ispo.com 

� Introduction of your product on a double page in the booklet, advertising space on the back cover 
and integration in the front cover of the booklet

� Communication of the contribution via ispo newsletters and Best Ager press releases

� Introduction of your contribution at the Best Ager press conference

� Entry in the exhibitors’ data base under ispo Best Ager

� One long version of the Best Ager sports market study is included (the selling price is not fixed 
yet, but it will be roundabout 1.250 Euro)

Package price presenter: 24.990,- Euro (plus VAT)
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Contact person:

Claudia Bieker
Projekt Management ispo Best Ager

Generation Sport
Berger Steige 6a
D-87538 Fischen i. Allgäu
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Fon: +49 (0)8326 366 52 4
Fax: +49 (0)8326 366 52 9
Email: cb@generation-sport.de

www.generation-sport.de
www.ispo-bestager.com

Let us form the 
future together.
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