PRESS RELEASE

Munich, January 9, 2008
ispo Best Ager — Trends in the Future Market

From January 27 to 30, 2008 ispo winter 08 opens its doors. Visitors of the fair will find the
“ispo Best Ager Gallery” at the booth number A6.116 in hall A6. For the third time now, at this
special area ispo provides offers and information for trade and industry about the growing
target group 50plus. The firms ODLO and Kettler, as well as the German Association for Ski
Instructors (DSLV) and the tourist magnet Alta Pusteria in Southern Tyrol use this special
platform as exhibitors to present their offers to the market. With ideas for a special ski
design, the concept of “SkiVision” for the first time visualizes the topic of design 50plus.
Personal explanations about the broad range of information gathered at the gallery will be
offered three times a day at the booth. The exhibits of the different firms will also be
presented during that time. The current Best Ager sports market survey (IfD Allensbach) will
be a topic at the booth and presented in a speech.

“This topic is not a short-lived trend but is based on a changing society. As the international
b2b platform for sports, we present the ispo Best Ager Gallery where we show chances and
opportunities in this field”, explains Tobias Gréber, Head of ispo Group.

It is clear to the Marketing and Sales Director of the Swiss enterprise ODLO, Rick Bihler: “Best Agers
are an important target group for ODLO Nordic Walking. They are active, enjoy life, have high
demands with regard to quality and are not financially restricted.” ODLO presents itself at ispo Best
Ager with its Nordic Walking offer.

Adalbert von der Osten, secretary of the Federal Association of the German Sports Equipment
Industry (BSI) says: “The demographic change is not a future prognosis but a present fact and it is a
creeping process which has to be taken into account by the producers and retailers in order to develop
specially designed products and to establish adequate communication with regard to their market and
to the target group. Being an association of businesses of the middle class, it is our task to accompany
changes of the overall frame of the market positively. Therefore, the BSI supports the initiative Best
Ager.”

ispo Best Ager is also welcomed from the part of the specialized sports retail. Jens Forstmann,
Secretary of the Association for the German Specialized Sports Retail, explains: “On this platform, our
specialized sports retailers can choose adequate products in order to offer an exquisite service for the
year to year increasing target group ‘Best Ager’ and to satisfy their needs and demands as regular
customers. Being the Association of the Specialized Sports Retail, it goes without saying that we
support “ispo Best Ager” as an idealistic and ideal partner.”
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On more than 200 square meters, ispo shows which offers, especially for this target group, are already
available on the market. The companies ODLO and Kettler, as well as the German Association for Ski
Instructors (DSLV) and the tourist magnet Alta Pusteria in Southern Tyrol present their offers for the
sporty Best Ager.

Best Ager will cut an especially good figure from winter 08/09 in the new Jacket ACTIVE by ODLO.
With this jacket, the Swiss enterprise counts on the success factors of quality, functionality and
comfort, which are highly important for this target group.

With the “ARCHIMED”, KETTLER presents the first ergometer for fithess-interested Best Ager. The
special features of the ARCHIMED are the most comfortable, biomechanical adjustment facilities,
target-specific computer functions and the high quality “made in Germany”. With the luxury design of
the ARCHIMED, KETTLER alleviates the decision to train also in the living room for the long
maintenance of health.

With the sport offer SNOWVital, the DSLV arouses the enthusiasm of the vital generation for the
experience of snow. The name is the program: SNOWVvital — pleasure and adventure for the vital
generation. The range of offers includes soft forms which aim at calmness, aesthetics and community,
but also challenges, which reopen areas from which one feels to have long since been dismissed.

The Alta Pusteria in Southern Tyrol presents itself as a winter sport paradise for Best Ager. The motto
is: “Have fun with innovative ispo products in a unique surrounding.” Whether cross-country skiing, ski
alpine, hiking with snow boots or relaxation in one of the quiet mountain huts, the Alta Pusteria
provides an ideal offer for winter sport for the Best Ager.

Best Ager Sports Market Survey:

ispo and the Best Ager sports marketing agency Generation Sport have placed an order with the
renowned Institute for Opinion Research (IfD) in Allensbach for a representative survey throughout
Germany. This survey will be discussed at the booth and the most important results will be presented
in a lecture and transformed into recommendations for trade and industry in order to develop the
market. It has shown that the intensity of sports has become very similar among young and old — 65 %
(more than 18 million) of the 16 to 44-years-old do sports and 53% (more than 13 million) of people
aged 45 to 69 do so as well. Although today these absolute numbers do not differ that much, there still
exists a great gap with regard to the intensity of the treatment of the target groups. Even suppliers in
the field of cycling, swimming, hiking and walking, which are the most favourite sports of the Best
Ager, still count more on communication strategies addressing young customers. ispo Best Ager
shows the importance of the Best Ager sports market and thus puts the focus on the elimination of
barriers towards this target group.
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SkiVision:

One room at the ispo Best Ager Gallery will be dedicated to the topic of design. A special focus will be
put on winter sport worlds and especially on women skiing. Women have anyhow been developed as
a target group only lately and women of advanced age are still not served at all. Therefore, this topic
has been chosen. The realisation will take place in cooperation with the VDMD. Four trend charts with
different colour ranges as well as four complementing lifestyle winter sport worlds will be presented
especially for this product. An object-like, deliberately provocative trend installation: SKIVISION raises
attention, provides initial stages which can be further developed, formulates concepts from the world of
the Best Ager and visualizes four lifestyle worlds. The topics are lastingness, emotionalizing, ritualising
and ironization.

Picture SkiVision:
Presented Design “Kilimanjaro Burns”

Picture ispo Best Ager:

(available on the ispo picture archives in the press area: http://media.messe-
muenchen.de/ispo_winter/Standard/SelectCatalog Presse.jsp; look at ispo Sport &
Style/2007/Bilder/Presse/Trends&lInnovations/ispo best Ager)

ispo SPORT & STYLE - Foto: Darren Jacklin

For more information please look at our website: www.ispo-bestager.com
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