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Press Release 

 

Munich, January 15, 2008 

With SkiVision, ispo Best Ager shows trend design f or women who know what 
they want in life 

 “SkiVision” – trend design within ispo Best Ager 

The visitor of the fair will find the “ispo Best Ager Gallery” in hall A6, booth nr. A6.116. At this unique 
marketing and network platform, for the third time now ispo provides offers and information for the 
trade and industry about the growing target group 50plus. Under the heading “SkiVision”, the topic of 
trend design 50plus will be visualized for the first time by means of ski design concepts. One area at 
the ispo Best Ager Gallery will show the “SkiVision” trend design concepts.    

SkiVision is realised in cooperation with the VDMV (Association of German Fashion and Textile 
Designers). From numerous contributions, four designs were chosen by an independent jury of 
representatives from trade and industry, which are based on the four trend charts of the VDMD for the 
fall/winter season 08/09.  

It was the task of the designers to adapt the trend colour cards of the VDMD for the fall/winter season 
08/09 to the ski. A special focus was put on “the woman who, due to a rich experience in life, knows 
what she wants”. Women have anyhow been developed as a target group only recently and elderly 
women have up till now not been discussed at all, although they are ahead of the men with regard to 
their activity in sports. Therefore, this topic was chosen.  

SkiVision is presented as an object-like, deliberately provocative trend-installation. At the booth, the 
designers will project 3-D-installations onto the ski along with the printed designs. Iris André, project 
manager SkiVision and vice president of the VDMD explains: “SkiVision attracts attention, provides 
starting-points for further reflection, formulates concepts from the world of Best Ager and visualizes 
four lifestyle worlds”.   
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A short characterization of the four trend charts o f the VDMD 

  

Bio-Couture 

Inspiration: connection of organic beauty and exotic finesse 

Atmosphere: a pop-festival of nature, a synthesis of grown things and mannerism, organic sculptures, 
floral elegance 

  

Eco-luxury 

Inspiration: The dream of a perfect synthesis between nature and design 

Atmosphere: Perfect naturalness, moderate luxury, expensively exclusive, precious, reduction without 
abnegation, double meaning of: natural riches, top quality and technical perfection in detail, 
characteristic shapes, impressive light, intelligent alienation, stylish irony 

 

Neo-avant-garde 

Atmosphere: Realistic until it hurts, alternative without mercy, crazy, without respect, spontaneous, 
provocative, trashy, funny, ironic, careless, improvised, fragmentary, experimental, imaginative, traits 
of grunge, trash-culture, urban ethic, vintage, second-hand cult, hidden riches, survival tactics, jumble 
sale culture  

 

Post-Romantic 

Inspiration: The longing for a close connection between security, tradition and modernity  

Atmosphere: romantic strength, fantastic modernism, future legends, restrained elegance, sensitive 
charm, mythological poetry, comforting self-confidence, medieval aspects, sacral, mystical, romantic, 
Celtic, Gothic, balanced, puristic, soothingly static, solid, secure, resistant, protecting 
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Elected Ski-Trend-Design concepts 

 

Bio-Couture        Eco-Luxury     Neo-Avant-garde  Post-Romantic 

 

 

 

 


